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Abstract

This research was conducted with the aim of knowing the effect of Corporate Financial
Performance on Corporate Social Responsibility (CSR) with Quality Management as a
Moderating Variable in the Banking Sub Sector. This study uses a quantitative model using the
company's annual report data. The sample of this study is the annual financial statements of
financial sub sector banking companies listed on the Indonesia Stock Exchange for the period
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2017 to 2021. The statistical method used is Moderated Regression Analysis (MRA).
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INTRODUCTION

Stakeholder theory according to Freeman (1984) every group
or individual that can affect or be influenced by an
organization. A narrower definition is that stakeholders in a
company are designated as suppliers, customers, employees,
investors, and society. Stakeholder theory says that a company
is not entities that only operate for their own interests but
must provide benefits to their stakeholders who are related
and/or affected by the existence of the company. From this
theory, the concept of Corporate Social Responsibility (CSR)
was born. Based on the basic assumptions of stakeholder
theory, companies cannot escape from the surrounding social
environment (Kartini et al., 2019).In this condition, Corporate
Social Responsibility (CSR) plays an important role in
managing the risk of bank financing. (Kokoreva, 2022).
According to (Aderibighe, 2018), Corporate Social
Responsibility (CSR) is a concept in which companies
integrate social and environmental concerns in business
operations and in voluntary interactions with stakeholders that
lead to sustainable business success. According to 1SO 26000
that “Responsibility of organization for the impacts of its
decisions and activities on society and the environment,
through transparent and ethical behaviour that contributes to
sustainable development, including health and the welfare of
society; takes into account the expectations of stakeholders; is
in compliance with applicable law and consistent with
international norms of behaviour; and integrated throughout
the organization and practiced in its relationship.” Disclosure

of Corporate Social Responsibility (CSR) is a concept about
the need for a company to build harmonious relationships
with the community and other stakeholders according to
(Abidin & Lestari, 2020).

LITERATURE REVIEW

Corporate Social Responsibility (CSR)

(Cahya, 2022) Corporate Social Responsibility (CSR) is a
concept in  which companies integrate social and
environmental concerns in business operations and in
voluntary interactions with stakeholders that lead to
sustainable business success. According to research (Franco et
al., 2020) measuring Corporate Social Responsibility (CSR)
in companies is by using the Economic, Social, and
Governance responsibility (ESG) score consisting of 178
indicators which are grouped into economic, environmental,
and governance dimensions which cover issues -Issues related
to ten main themes, namely resource use, emissions,
innovation, labour, human rights, community, product
responsibility, management, shareholders, and CSR strategy.
(Kim et al., 2014; Theodoulidis et al., 2017).

Financial performance

Financial performance is an analysis of a company's financial
position report in a certain period, to find out how efficient
and effective a company is in generating income According to
Wibowo (2020). Performance measurement is a very
important factor for the company because it is an effort to
map the strategy into actions to achieve certain targets.
desired results. (Hendi & Kitty, 2022). whereas according to
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(Winnie Eveline Prengkuan, 2017) financial performance is
an important factor for assessing the overall performance of a
company, including the assessment of assets, debt, liquidity,
and so on.

Return on Investment (ROI)

Return on Investment (ROI) is a ratio that shows a company's
ability to obtain profits that are used to cover the investment
issued According to Sutrisno, in (Riani et al.,2023). If the
Return on Investment (ROI) increases, this means that the
profitability ratio also increases so that it can affect the
increase in profitability obtained by shareholders.

Return on Assets (ROA)

Return On Assets (ROA) measures a company's ability to
generate net income based on a certain level of assets or ratios
that show how capable a company is of using existing assets
to create profits ( Saputra, 2022 ). The higher the value of
Return on Assets (ROA) indicates the higher the profit earned.
The high and low Return on Assets (ROA) is influenced by
how much assets are used to invest, where the size of the
company's total assets can be caused by several factors and
one of them is the use of assets in paying or paying off
company obligations (Irman & Purwati,2020).

Return on Equity Ratio (ROE)

Return on Equity (ROE) measures how much profit is the
owner's right to his capital (Saputra, 2022). Return On Equity
(ROE), shows the extent to which a company manages its
own capital effectively, measures the level of profit from
investments that have been made by the owners of their own
capital or the company's shareholders. The greater this ratio
the better (Winarno, 2019 ).

Quality Management

Previous researchers argue that there are seven Quality
Management techniques, namely management leadership,
training, employee relations, quality data and reporting,
supplier quality management, product/service design, and
process management, and these techniques are the same as
those mentioned. Meanwhile, a study from the European
Center for Total Quality Management - university of
Bradford, has a broader understanding, which includes
corporate quality culture, strategic quality management,
quality improvement measurement systems, human and
customer management, operational quality planning, external
interface management, supplier partnerships, teamwork
structure, customer satisfaction orientation, communication of
improvement information (Daragmeh & Bérczi, 2021)

Theoretical Framework
Figure 1. Theoretical Framework

HYPOTHESIS DEVELOPMENT

The Influence of Financial Performance on Corporate
Social Responsibility (CSR).

Disclosure of Corporate Social Responsibility (CSR) activities
is carried out to provide benefits to parties with an interest in
the company, which can generate trust from parties with an
interest in the company, thus it can be concluded that
Financial Performance influences Corporate  Social
Responsibility (CSR). This is in accordance with research that
has been done by previous researchers (Aderibigbe,2018;
Citraningrum,2014; Dewi,2015; Priyanka,2013;
Sameer,2021). H1: Return on Investment (ROI) influences
Corporate Social Responsibility (CSR)

H2: Return on Assets (ROA) affects Corporate Social
Responsibility (CSR)

H3: Return on Equity (ROE) influences Corporate Social
Responsibility (CSR)

Effect of Quality Management on Corporate Social
Responsibility (CSR).

Implementation of Quality Management, namely leadership
management, strategic planning, employee involvement that
focuses on human resources, focuses on consumers, business,
and process management by innovating products, as well as
administrative activity processes. This proves that Quality
Management is an effective approach aimed at satisfying
stakeholders and benefiting the company by involving all
levels of the organization towards achieving these goals. Thus
it can be concluded that Quality Management has an influence
on Corporate Social Responsibility (CSR) like previous
research (Abbas,2020; Franco et al.,2020; Hazlet et
al.,2007;kokoreva,2022).

H4: Quality Management influences Corporate Social
Responsibility (CSR).

The influence of Quality Management moderates
Corporate Financial Performance on Corporate Social
Responsibility (CSR).

Quality Management identifies various values such as
improving the quality of employees and providing the best
service to society which is also part of concern for the
environment. Thus it can be concluded that Quality
Management moderates Corporate Financial Performance on
Corporate Social Responsibility (CSR) like previous research
(Franco et al.,2020; Hazlett et al.,2007; Quintana-Garcia et
al.,2018).

H5: Quality Management moderates Return on Investment
(ROI) on Corporate Social Responsibility (CSR).

H6: Quality Management moderates Return on Assets (ROA)
on Corporate Social Responsibility (CSR).

H7: Quality Management moderates Return on Equity on
Corporate Social Responsibility (CSR).

RESEARCH METHODOLOGY

Unit of Analysis, Population, and Sample

This study used a quantitative research analysis method with a
descriptive approach and used a purposive sampling
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technique. The data used are companies that are registered and
active on the Indonesia Stock Exchange with a research
period of 2017 — 2021. Companies must submit and report
their audited financial statements during the 2017 — 2021
research period in full on the Indonesian Stock Exchange
website (www. idx.co.id) or the website of each company.

VARIABLE

In this research, Corporate Social Responsibility (CSR) is the
only dependent variable. while the independent variable
which is the cause of the change or the emergence of the
dependent variable is Return on Investment (ROI), Return on
Assets (ROA), Return on Equity (ROE). with the moderating
variable quality management can strengthen or weaken the
relationship between one variable and another. In assessing
Quality Management in the banking industry using a
dichotomous variable that measures whether a company has
I1ISO 9001 certification (1) or not (0). Because 1SO 9001 is a
comprehensive and effective guide in implementing a
company's Quality Management in a sustainable long-term
manner.

Tabel 3. 1 Notasi Dummy

Criteria Dummy Notation
- 1SO 9001 1
- Without 1SO 9001 0

Data Analysis
Deskriptif Analysis
Table 4.2 Statistik Deskriptif

| Standar

Variabel Observation Mean Deviation Nin Max

| ROt independen 200 0.05 0,08 011 044

ROA Independen 200 0,22 0,22 05 050

| ROE _independen 200 03l 027 034 036

[ QM Moderation 200 0533 033 0 100

|_CSR__Depeanden 200 0,36 0,22 0 075
Sunber: Lametras Outowt EViews verst 12 (dats diodsk)

results of Descriptive Statistics data on Return on Investment
(ROI) as an independent variable (X1). This variable is
measured using the ratio formula Return on Investment (ROI)
of 200 samples. minimum value of -0.11 comes from Bank
Panin Dubai Syariah in 2017, maximum value of 0.44 comes
from Bank Mestika Dharma in 2020 with an average of
0.0554 and a standard deviation of 0.08252. these results
indicate that the average value of Return on Investment (ROI)
is relatively small by looking at the closeness of the average
and minimum values. While the variance of the data is
relatively small by looking at the closeness of the average
value to the standard deviation.

On the distribution of Return on Assets (ROA) data as the
independent variable (X2). measured by the ratio formula
Return on Assets (ROA) of 200 samples. the minimum value
is -0.50 coming from Bank KB Bukopin in 2021, the
maximum value is 0.90 coming from Bank Capital Indonesia
in 2018, the average result is 0.2157 and the standard
deviation is 0.21515. These results show that the average

value of Return on Assets (ROA) is relatively large by
looking at the closeness of the average and maximum values.
While the variance of the data is relatively small by looking at
the closeness of the average value to the standard deviation.

Return on equity (ROE) as independent variable (X3).
measured using the ratio formula Return on equity (ROE) of
200 samples. the minimum value of -0.94 comes from Bank
Panin Dubai Syariah in 2017, the maximum value is 0.96
from Bank Mestika Dharma in 2020 with an average of
0.1076 and a standard deviation of 0.27389. These results
indicate that the average value of Return on equity (ROE) is
relatively large by looking at the closeness of the average and
minimum values. While the variance of the data is relatively
small by looking at the closeness of the average value to the
standard deviation.

Quality Management as a moderating variable (Z). This
variable is measured using the Dummy variable 1 if the
company has I1SO 9001 and 0 for companies that do not have
1SO 9001. With 200 the minimum value is 0, the maximum
value is 1 with an average of 0.8250 and a standard deviation
of 0.38092. These results indicate that the average company
has relatively much 1SO 9001 by looking at the closeness of
the average and minimum values. While the variance of the
data is relatively large by looking quite far from the average
value with the standard deviation.

Corporate social responsibility (CSR) as the dependent
variable (Y), this variable is measured using the GRI Index
variable from 200 samples in this study which shows a
minimum value of 0.00 from Allo Bank and a maximum
value of 0.75 from Bank Central Asia with an average of - the
average is 0.3560 and the standard deviation is 0.21615.
These results show that the average number of companies that
carry out Corporate Social Responsibility (CSR) according to
the Global Reporting Initiatives 91 index standard is quite a
lot by looking at the close average and minimum values.
While the variance of the data is relatively small by looking
quite close to the average value with the standard deviation.
Chow test

Tabel 4.3 Redundant Fixed Effect Test

Effects Test Statistic df Prob
Cross-section F 10.392114 (39,156)  0.0000
Cross-section Chi-square 256.077209 39 0.0000

Sumber: Lampiran Qutput EViews versi 12 (data diolah)

the two probability values of Cross Section F and Chi-Square
are smaller than Alpha 0.05 so that the null hypothesis is
rejected. So according to the fixed effect, the best model to
use is the model with the fixed effect method, based on the
results of the Chow test which rejects the null hypothesis, the
test continues with the Hausman test.

*Corresponding Author: Adam Abdurochim

@ (D & | © Copyright 2023 GSAR Publishers All Rights Reserved

This work is licensed under a Creative Commons Attribution-NonCommercial 4.0 International License.

Page 65


https://creativecommons.org/licenses/by-nc/4.0/

Global Scientific and Academic Research Journal of Economics, Business and Management ISSN: 2583-5645 (Online)

Hausman test

Tabel 4.4 Hausman Test
Test Summary Chi-Sq Statistic Chi.Sq df Prob.
Cross-secion random 7.873801 4 00983

Sumber: | @=piran Output EViews verzi 12 {dztz dioksh)
seen the value of p = 0.0963 so based on the Hausman Test,

the best model used is the model using the Random Effect
Model.

LM (Lagrange Multiplier) test

Tabel 4.5 Lagrange Multiplier Test

Test Hypothesis

Cross-section Time Both
Breusch-Pagan 150.4086 1978714 152.3873
(0.0000) (0.1595) (0.0000)

Sumber: Lampiran Qutput EViews versi 12 (data diolah)
the results of the Lagrange Multiplier Test (LM Test) prob
value. Breusch-Pagan of 0.00 (<0.05) then the selected model
is the Random Effect Model (REM).

Classical Assumption Test
Multicollinearity test

Tabel 4.6
. ROI ROA ROE Qs
| ROt 1 0,22 0,45 0,13
ROA 0,23 1 2,48 0,001
| ROE 045 0,32 1 0.04
am 0,13 0001 008 1
Sumber: Lassreran Cutput £V ey vere: 12 (dazs cholab)

The correlation coefficient of X1 and X2 is 0.234970 <0.85;
X1 and X3 of 0.451227 <0.85; X1 and Z of 0.134133 <0.85;
X2 and Z are 0.001249 <0.85, so it can be concluded that
Return on Investment, Return on Assets, Return on Equity
and Quality Management are free of multicollinearity or pass
the multicollinearity test (Napitupulu et al., 2021: 141).
Heteroskedastisitas test

Gambar 4.1
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the residual graph (blue) can be seen not crossing the limits
(500 and -500), which means that the residual variance is the
same. Therefore there are no symptoms of heteroscedasticity
or passing the heteroscedasticity test (Napitupulu et al., 2021:
143).

Durbin-Watson Autocorrelation Test

Tabel 4.7
Mean dependent var 0.110353
S.D. dependent var 0.127038
Sum squared resid 3.102760
Durbin-Watson stat 2257980

Sumber: Lampiran Qutput EViews versi 12 (data diolah)

the Durbin-Watson value is 2.257 and we need to know DU <
DW, 4-DU so that N = 200 and K (Independent Variable) = 4,
then based on the Durbin-Watson reference table with o =
0.05 we get the following results: 1 .8094 < 2.257 < 2.2721.
The conclusion is that the data does not show signs of
autocorrelation or pass the autocorrelation test.

Hypothesis Testing Results test

[Tabel 4.8
Observations: 200
Variabel Coefficient t-Statistic Prob
C 0,265 6,787 0

ROI 0,467 2,271 0,024
ROA 0,157 1,974 0,049
ROE -0,137 -2.022 0,044
QM 0,054 1377 0,169

Sumber: Lempiran Output EViews versi 12 (data diolah)

H1: Return on Investment (ROI) affects Corporate Social
Responsibility (CSR). The results of the t-test on the variable
Return on Investment (X1) obtained a t count value of
2.271251 > t table which is 1.972012 and the prob value.
0.0242 <0.05, then Ha is accepted and Ho is rejected, meaning
that the Return on Investment variable has a positive effect on
Corporate Social Responsibility (CSR). This means that
Return on Investment (ROI) affects Corporate Social
Responsibility (CSR)H1 which states Return on Investment
(ROI) has an effect on Corporate Social Responsibility (CSR)
is accepted.

H2: Return on Assets (ROA) affects Corporate Social
Responsibility (CSR). The results of the t-test on the variable
Return on Assets (X2) obtained a t count value of 1.974558 >
t table, namely 1.972012 and a prob value. 0.0497 <0.05, then
Ha is accepted and Ho is rejected, meaning that the ROA
variable has a positive effect on Corporate Social
Responsibility (CSR). This means that Return on Assets
(ROA) affects Corporate Social Responsibility (CSR). Then
H2 which states Return on Assets (ROA) has an effect on
Corporate Social Responsibility (CSR) is accepted.

H3: Return on Equity (ROE) affects Corporate Social
Responsibility (CSR). The results of the t-test on the variable
Return on Equity (X3) obtained a t count value of 2.022185 >
t table which is 1.972012 and the prob value. 0.0445 <0.05,
then Ha is accepted and Ho is rejected, meaning that the
variable Return on Equity has a negative effect on Corporate
Social Responsibility (CSR). This means that Return on
Equity (ROE) has a negative effect on Corporate Social
Responsibility (CSR). Then H3 which states Return on Equity
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(ROE) has an effect on Corporate Social Responsibility (CSR)
is accepted.

H4: Quality Management influences Corporate Social
Responsibility (CSR).

The results of the t-test on the Quality Management (Z)
variable obtained a t count value of 1.377587 < t table which
is 1.972012 and a prob value. 0.1699 > 0.05, then Ha is
rejected and Ho is accepted, meaning that the Quality
Management variable has no effect on Corporate Social
Responsibility (CSR). This means that Quality Management
has no effect on Corporate Social Responsibility (CSR). Then
H4 which states that Quality Management has an effect on
Corporate Social Responsibility (CSR) is rejected.

Determination Coefficient Test

Tabel 4.9
R-squared 0.058155
Adjusted R-squared 0.038835
S.E. of regression 0.211915
Sum squared resid 8757090
Log likelihood 2005767
F-statistic 3.010090
ProbiF-statistic) 0.019371

Sumber: Lampiran Output EViews versi 12 (data diclah)

the adjusted R Square value of 0.038835 or 3.8% of the
coefficient of determination shows that the independent
variables consisting of Return on Investment, Return on
Assets, Return on Equity, and Quality Management are able
to explain the Corporate Social Responsibility variable in the
banking sub-sector of 3 .8% while the rest is explained by
other variables not included in this research model.

Moderated Regression Analysis

Tabel 4.10 Output
Variabel Coefficient Prob
C 0,312 0
ROI 0,435 0,014
ROA 0,074 0,168
ROE 0,065 0,134
am -0,009 0,854
ROI_OQM 0,823 0,028
ROA_QM 0,142 0,275
ROE QM 0,174 0,123

Sumber: Lampiran Output EViews versi 12 (data diolah)

The regression equation in the table above is as follows:
Y =0.312 + 0.435*X1 + 0.074*X2 + 0.065*X3 - 0.009*Z +
0.823 +0.142 + 0.174

H5: Quality Management moderates Return on Investment
(ROI) on Corporate Social Responsibility (CSR). The Quality
Management (Z) variable is a Pure Moderator variable
because seen from the effect of Quality Management (Z) on
Corporate Social Responsibility (Y) in the first output it has a

prob value. 0.8 > 0.05 and the interaction effect of Return on
Investment with Quality Management in the second output
has a prob. 0.028 < 0.05, one of which is significant. The
result is Pure Moderator. Quality Management moderates
Return on Investment on Corporate Social Responsibility
(CSR). Then H5 which states that Quality Management
moderates Return on Investment (ROI) on Corporate Social
Responsibility (CSR) is accepted.

H6: Quality Management moderates Return on Assets (ROA)
on Corporate Social Responsibility (CSR).

The Quality Management (Z) variable is a non-moderator
variable because the effect of Quality Management (Z) on
Corporate Social Responsibility (Y) in the first output has a
probability of 0.8 > 0.05 and the effect of Quality
Management interaction with Return on Assets in the second
output have probs. 0.275 > 0.05, none of which is significant.
The result is Not Moderated. This means that Quality
Management does not moderate Return on Assets on
Corporate Social Responsibility (CSR). Then H5 which states
that Quality Management moderates Return on Assets (ROA)
on Corporate Social Responsibility (CSR) is rejected.

H7: Quality Management moderates Return on Equity on
Corporate Social Responsibility (CSR). The Quality
Management (Z) variable is not a Moderator variable, because
it can be seen from the effect of Quality Management (Z) on
Corporate Social Responsibility (Y) in the first output 0.8 >
0.05 and the effect of Quality Management interaction with
Return on Equity in the second output 0.123 > 0.05, none of
which is significant. The result is Not Moderated. Quality
Management does not moderate Return on Equity on
Corporate Social Responsibility (CSR). Then H5 which states
Quality Management moderates Return on equity (ROE) on
Corporate Social Responsibility (CSR) is rejected.

DISCUSSION

Overall, financial performance influences Corporate Social
Responsibility (CSR), both Return on Investment (ROI),
Return on Assets (ROA) and Return on Equity (ROE). In this
case, the research sample uses a banking company, where the
role of society is very important for the survival of the
company.

banking also has commitment and corporate social
responsibility policy. in implementing these activities, it also
refers to the principle of sustainability as a form of the
Company's commitment to support the SGDs campaign
launched by the United Nations.

banking management always considers the Corporate Social
Responsibility (CSR) policy which will be carried out every
year referring to the company's profit.

Return on Investment (ROI) specifically has a positive effect
on Corporate Social Responsibility (CSR). The higher the
Return on Investment (ROI), the more efficient the capital or
funds invested by shareholders. A positive return on
investment (ROI) can indicate that the company is able to earn
profits so that the company will be more productive. Sujoko
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and Soebiantoro in (Aditya & Djashan, 2022) In measuring
company performance which is reflected in various ratios.
One of the ratios used is Return on Investment (ROI).

This is in accordance with research that has been conducted
by previous researchers (Aderibigbe, 2018; Citraningrum,
2014; Dewi, 2014; Priyanka, 2013; Sameer, 2021) which
states that financial performance, more specifically, is in
accordance with previous research which states that there is
an effect of Return on Investment (ROI) on Corporate Social
Responsibility (CSR) (Franco et al., 2020).

Return on Assets (ROA) affects Corporate Social
Responsibility (CSR). Return on Assets (ROA) in this study is
calculated by dividing Net Income by Total Assets, the
amount of Return on Assets (ROA) generated by a sample of
banking companies because the value of Return on Assets
(ROA) shows that the total assets used for the company's
operations are capable provide profit for the company and it
can be said that the company's assets are used effectively and
efficiently. Return On Assets (ROA) is the ratio between
profit before tax to the bank's total assets. in accordance with
previous research which stated that there was an effect of
Return on Assets (ROA) on Corporate Social Responsibility
(CSR) (Kartini et al., 2019).

Return on Equity (ROE) has a negative effect on Corporate
Social Responsibility (CSR). Return on Equity (ROE) in this
study is calculated by dividing Earning after tax by Common
Equity, the ability of banking companies to generate profits by
using existing capital. Sari dalam (Kartini et al., 2019) states
that the profitability ratio can measure the ability of company
executives to create profit levels both in the form of corporate
profits and economic value on sales, company net assets, and
equity (shareholders equity). Return on Equity (ROE) has
been shown to have a negative effect on Corporate Social
Responsibility (CSR) which means that the greater the profit
that the company wants to obtain from the issued capital, the
smaller the Corporate Social Responsibility (CSR) points
made by the company. in accordance with previous research
which stated that there was an effect of Return on Equity on
Corporate Social Responsibility (CSR) (Kartini et al., 2019).

Effect of Quality Management on Corporate Social
Responsibility (CSR).

Quality Management has no effect on Corporate Social
Responsibility (CSR). Quality Management in this study is
calculated by dummy = 1 if the bank has an ISO 9001
certificate and O if it does not. the results of research data,
although 80% of companies have 1SO 9001, not all points in
the CSR index are carried out by companies. 70% of the
sample does CSR with less than 50% points and 30% of the
sample does CSR with more than 50% points. This means that
companies that have ISO 9001 do not determine whether the
fulfillment of CSR points is higher or lower. CSR with the
fulfillment of points of more than 50% is only carried out by
large banks or state-owned banks, especially environmental
points, which are not carried out by other banks. Thus, quality
management has no influence on Corporate Social
Responsibility (CSR). this is not in accordance with research

which states that Quality Management has an influence on
Corporate Social Responsibility (CSR) like previous research.
(Abbas, 2020; Franco et al., 2020; Hazlett et al., 2007;
Kokoreva, 2022).

The influence of Quality Management moderates
Corporate Financial Performance on Corporate Social
Responsibility (CSR)

Based on the research results, Quality Management has
succeeded in becoming a variable that moderates corporate
financial performance on Corporate Social Responsibility
(CSR) namely Return on Investment (ROI), but Return on
Assets (ROA) and Return on Equity (ROE) are not moderated
by Quality Management on Corporate Social Responsibility
(CSR).

results appear that there is no moderating effect on Return on
equity (ROE) on Corporate Social Responsibility (CSR). This
indicates that the company has good Quality Management,
does not strengthen the influence of company policy to use its
capital on company activities, so it does not affect the size of
the Corporate Social Responsibility (CSR) points carried out
by the company. Thus this is inconsistent with research which
states that Quality Management moderates Corporate
Financial Performance on Corporate Social Responsibility
(CSR) like previous research (Franco et al., 2020; Hazlett et
al., 2007; Quintana-Garcia et al., 2018 ).

CONCLUSION

Results and research findings regarding the Effect of
Corporate Financial Performance on Corporate Social
Responsibility (CSR) with Quality Management as a
moderating variable in the banking sub-sector, it can be
concluded that Return on Investment (ROI) has an effect on
Corporate Social Responsibility (CSR). A higher the value of
Return on Investment (ROI) can impact Corporate Social
Responsibility (CSR) activities. Return on Assets (ROA)
affects Corporate Social Responsibility (CSR). The higher the
value of Return on Assets (ROA) can increase Corporate
Social Responsibility (CSR) activities. Return on Equity
(ROE) has a negative effect on Corporate Social
Responsibility (CSR). The higher the Return on Equity (ROE)
value, the lower the budget allocation for Corporate Social
Responsibility (CSR) costs. Quality Management has no
effect on Corporate Social Responsibility (CSR). Quality
Management moderates Return on Investment (ROI) and
influences Corporate Social Responsibility (CSR). Quality
Management does not moderate Return on Assets (ROA) on
Corporate Social Responsibility (CSR). Means that Quality
Management does not have an impact on Corporate Social
Responsibility (CSR). Quality Management does not
moderate Return on Equity (ROE) on Corporate Social
Responsibility (CSR). Means that Quality Management does
not provide an increase in the allocation of banking company
capital to the allocation of banking costs.
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